
CORPS & PSYCHISME 

P-ISSN : 2496-4476 E-ISSN: 2273-1571 

Volume 13/ Issue 1/ 2026 

 

2549 
 

Pa
ge
2
5
4
9

 
Pa
ge
2
5
4
9

 
Pa
ge
2
5
4
9

 
Pa
ge
2
5
4
9

 

SOCIAL MEDIA AS A PLATFORM FOR EMERGING ARTISTS 

 

Prof. Rania Mecheri 

School of International Business and Islamic Economics, Annaba Academic 

University, Algeria 

 

 Received: 09-01-2026    Accepted: 06-06-2026   Published:09-06-2026 

Abstract 

Social media has emerged as a powerful platform for emerging artists, transforming the ways 

in which art is created, shared, promoted, and consumed in the digital age. Platforms such as 

Instagram, Facebook, TikTok, and YouTube have provided artists with global visibility and 

direct access to audiences without relying solely on traditional galleries, exhibitions, or art 

institutions. the role of social media in promoting emerging artists and examines how digital 

platforms have democratized artistic opportunities across different cultural and geographical 

boundaries. how social media enables artists to showcase their creativity, develop professional 

identities, build online communities, and engage with audiences in real time. Features such as 

visual storytelling, live streaming, digital portfolios, hashtags, and algorithm-based 

recommendations have significantly increased opportunities for artistic recognition and 

collaboration. Social media has also contributed to the commercialization of art by allowing 

artists to market and sell their work independently through online networks and digital 

marketplaces. the influence of social media on artistic styles, audience perception, and 

contemporary visual culture. While digital platforms encourage innovation and accessibility, 

they also create challenges related to competition, content saturation, algorithmic visibility, 

copyright concerns, and the pressure to maintain online popularity. The paper examines both 

the opportunities and limitations associated with social media-driven artistic careers. 

Keywords Social Media, Emerging Artists, Digital Art, Online Platforms, Visual Culture 

Introduction 

The rapid growth of social media has transformed communication, culture, and creative 

industries across the world. In the contemporary digital era, social media platforms have 

become powerful tools for artistic expression, promotion, and audience engagement. Emerging 

artists, who previously depended largely on galleries, exhibitions, publishers, and art 

institutions for recognition, can now directly showcase their work to global audiences through 

digital platforms. Applications such as Instagram, Facebook, TikTok, and YouTube have 

created new opportunities for artists to gain visibility, establish professional identities, and 

interact with viewers in real time. Traditionally, artistic success was often influenced by access 

to elite institutions, gallery networks, and professional critics. However, social media has 

democratized the art world by reducing geographical, financial, and institutional barriers. 

Artists from diverse cultural and economic backgrounds can now present their creative works 

online without requiring formal representation. Through digital portfolios, hashtags, live 

streams, and interactive content, social media allows artists to promote their work 

independently and connect with audiences worldwide. Social media platforms have also 
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changed the nature of artistic communication and visual culture. Contemporary audiences 

increasingly consume art through digital screens rather than physical galleries, making online 

visibility an essential aspect of artistic success. The visual-centered structure of many social 

networking platforms encourages experimentation with photography, digital illustration, 

animation, video art, and multimedia creativity. Emerging artists use these platforms not only 

to share artworks but also to narrate personal stories, document creative processes, and build 

communities around shared artistic interests.Furthermore, social media has become an 

important space for collaboration, networking, and commercial opportunities. Artists can 

interact directly with followers, participate in online exhibitions, collaborate with brands, and 

sell their work through digital marketplaces. Influencer culture and algorithm-driven visibility 

have also contributed to the rise of independent artists who gain popularity through viral 

content and audience engagement. Despite these advantages, the use of social media in the art 

world also presents several challenges. Intense competition, content oversaturation, 

algorithmic limitations, copyright issues, and the pressure to maintain constant online activity 

can affect artistic freedom and mental well-being. The commercialization of online creativity 

may sometimes encourage artists to prioritize popularity over originality or artistic depth. 

Social Media Platforms and Artistic Visibility 

Social media platforms have become one of the most influential tools for artistic visibility in 

the contemporary digital age. The development of online communication technologies has 

transformed the traditional art world by providing artists with direct access to global audiences. 

Previously, artistic recognition often depended on galleries, exhibitions, publishers, and 

institutional support. However, social media has created alternative spaces where emerging 

artists can independently showcase their work, interact with viewers, and build professional 

identities without relying entirely on traditional systems. Platforms such as Instagram, 

Facebook, TikTok, Pinterest, and YouTube have significantly increased opportunities for 

artistic promotion and visibility. These platforms allow artists to upload photographs, digital 

illustrations, animations, videos, and multimedia artworks that can instantly reach audiences 

across different countries and cultures. The accessibility and speed of social media 

communication have made artistic sharing more immediate and interactive than ever before. 

Among these platforms, Instagram has become especially important for visual artists because 

of its image-centered structure. Artists use Instagram to create digital portfolios, share creative 

processes, and maintain consistent interaction with followers. Features such as stories, reels, 

hashtags, and live streaming enhance audience engagement and increase the possibility of viral 

visibility. Similarly, TikTok has encouraged short-form artistic content and process videos, 

enabling artists to gain recognition through creative and entertaining presentations of their 

work. Social media platforms also contribute to the democratization of artistic visibility. Artists 

from marginalized communities, rural areas, or economically disadvantaged backgrounds can 

now display their work online without requiring expensive exhibitions or professional 

representation. This has expanded diversity within the art world and allowed new artistic voices 

to emerge in global cultural spaces. Online visibility enables artists to connect directly with 

audiences, collectors, brands, and collaborators, creating professional opportunities beyond 

geographical limitations. Another important aspect of artistic visibility on social media is 
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audience interaction. Unlike traditional gallery systems where communication between artists 

and viewers is often limited, social media encourages immediate feedback through likes, 

comments, shares, and direct messages. This interactive environment helps artists understand 

audience preferences, build communities, and strengthen personal connections with followers. 

Audience participation has become an important part of contemporary digital culture and 

influences how art is created and consumed. 

Digital Identity and Self-Branding of Artists 

In the contemporary digital era, social media and online platforms have significantly changed 

the way artists present themselves and communicate with audiences. Digital identity refers to 

the online image, personality, and professional presence that individuals create through digital 

platforms. For artists, digital identity has become an essential part of artistic recognition, career 

development, and audience engagement. Through websites, social networking applications, 

and digital portfolios, artists can now construct unique personal brands that reflect their artistic 

vision, values, creativity, and professional goals. 

Self-branding is the process through which artists promote their artistic identity and distinguish 

themselves from others in a highly competitive digital environment. Unlike traditional artistic 

systems, where recognition depended mainly on galleries and institutional support, 

contemporary artists can independently build their reputations through online visibility. 

Platforms such as Instagram, TikTok, YouTube, and Behance allow artists to showcase their 

work, share creative processes, and connect with audiences worldwide. 

Digital identity is not limited only to displaying artworks. It also includes the presentation of 

personal stories, artistic philosophies, creative routines, and everyday experiences that help 

audiences form emotional connections with artists. Many emerging artists use social media to 

document behind-the-scenes activities, work-in-progress videos, studio practices, and 

interactive discussions. This creates a sense of authenticity and accessibility, making audiences 

feel personally connected to the artist and their creative journey. 

Visual consistency plays an important role in self-branding. Artists often develop recognizable 

styles, themes, color patterns, logos, or presentation methods to strengthen their online identity. 

A consistent digital presence helps artists establish professional credibility and makes their 

work easily identifiable across multiple platforms. Through strategic use of hashtags, captions, 

collaborations, and audience engagement, artists can expand their reach and attract followers, 

collectors, galleries, and commercial opportunities. 

Furthermore, self-branding enables artists to function as creative entrepreneurs in the digital 

economy. Many artists now use online platforms not only for artistic expression but also for 

marketing and selling their works. Digital identity contributes to monetization through 

sponsored collaborations, commissions, online workshops, merchandise, and digital 

marketplaces. Social media visibility often influences professional success, making online 

branding an important aspect of contemporary artistic careers. 

However, the increasing emphasis on digital identity also creates certain challenges. Artists 

may experience pressure to maintain constant online activity, produce content regularly, and 

adapt their creativity to audience expectations or platform algorithms. In some cases, artistic 

value becomes closely associated with popularity metrics such as likes, shares, and follower 
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counts. This commercialization of artistic identity can affect creative freedom and emotional 

well-being. 

Additionally, the digital environment sometimes encourages comparison, competition, and 

imitation among artists. Maintaining originality while remaining visible within fast-changing 

digital trends can become difficult. Issues related to privacy, copyright protection, and online 

criticism also influence how artists manage their digital identities. 

Despite these challenges, digital identity and self-branding have become essential components 

of contemporary artistic practice. They allow artists to control their public image, communicate 

directly with audiences, and participate actively in global visual culture. In the modern 

technological landscape, successful artistic careers increasingly depend not only on creative 

talent but also on the ability to build and sustain a strong digital presence. 

Conclusion 

Social media has transformed the contemporary art world by providing emerging artists with 

accessible and powerful platforms for creative expression, communication, and professional 

growth. Digital platforms have reduced traditional barriers related to geography, finance, and 

institutional access, allowing artists from diverse backgrounds to showcase their work to global 

audiences. Through social networking applications, artists can build digital identities, promote 

their creativity, interact directly with viewers, and establish independent artistic careers. social 

media platforms have significantly increased artistic visibility and democratized opportunities 

within the creative industry. Features such as digital portfolios, hashtags, live streaming, and 

multimedia content have enabled artists to expand audience engagement and participate 

actively in global visual culture. Online communities and direct interaction with followers have 

also changed the relationship between artists and audiences, making artistic communication 

more immediate and interactive. Furthermore, self-branding and digital identity have become 

essential aspects of contemporary artistic practice. Artists increasingly use social media not 

only for creative expression but also for marketing, networking, and professional development. 

Digital visibility has created new possibilities for collaboration, entrepreneurship, and cultural 

exchange, contributing to the growth of independent artistic careers in the digital economy. 

However, the increasing dependence on social media also presents several challenges. 

Competition, content saturation, algorithmic control, copyright concerns, and pressure to 

maintain constant online visibility can affect artistic originality and mental well-being. The 

commercialization of creativity sometimes encourages artists to prioritize popularity and 

audience expectations over artistic experimentation and personal expression. Despite these 

limitations, social media continues to play a central role in shaping the future of contemporary 

art. It has redefined artistic promotion, audience engagement, and creative communication in 

the digital age. The integration of technology and artistic practices reflects broader cultural 

transformations in modern society, where digital interaction increasingly influences visual 

culture and artistic experiences.  social media serves as a significant platform for emerging 

artists by providing opportunities for visibility, self-expression, collaboration, and creative 

entrepreneurship. As digital technologies continue to evolve, social media will remain an 

influential force in the development of contemporary artistic culture and the future of global 

artistic communication. 
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